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PROJECT DESCRIPTION

Briefly describe the background information of your tour; what project did you present; who accompanied in

the road, how did you book your venues, etc. Help us imagine how your trip started!

FINAL TOUR ITINERARY & BRIEF METRICS

Day of Date Venue Location Audience size  Gross income*
Week
Tuesday July 2 Bootleg Brew Co. Corner Brook, NL 20 $X
Thursday July 4%* Bayport Pub Rose Bay 30 $X
Friday July 5 New Scotland Brewing Co. Dartmouth, NS 70 $X
Saturday July 6%* Lunn’s Mill Brewing Lawrencetown, NS 40 $X
Sunday July 7 Nook and Cranny Truro, NS 40 $X
Wednesday July 10 Wayfarer’s Ale Society Port Williams, NS 30 $X
Thursday  July 11¥*  City Night Market Saint John, NB 400 X
Five and Dime Saint John, NB 20 $X
Totals *see spreadsheet for expenses 770 $2,710

**dates also involved radio play and/or promotion of show on radio

TOUR ACTIVITY

Add here as much description of the tour as you want.

PROJECT OUTCOMES

Share with us the objectives you had with this project, for example:
* Build audience capacity and brand familiarity in Atlantic Canada
*  Garner media attention through tour to promote...

*  Build credibility as a touring band

For each listed objective, please elaborate in which ways those objectives were achieved

CONCLUSIONS

Let us know how this project will impact you, your band or the music community in the near future.
We'd love to see where will you go next!

Note:
Receipts, expenses spreadsheet and any other material can be added to this same document or
in separate documents in a zip folder.





